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Abstract 
This Short Course introduces the economic analysis of competition in markets where 
complementary goods are produced and sold. These markets are characterised by a number 
of new, unprecedented issues, requiring a careful approach by competition authorities. In 
recent times, markets where the goods and services exchanged are substitutes for some 
consumers and complements for others have arisen. These markets (among which we find 
pharmaceutical and television and media markets) need a new balance in competition 
policies. 
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About Digi-ConSME   
“Consumers and SMEs in the Digital Single Market (Digi-ConSME)” is the name of the newly 
established Jean Monnet Centre of Excellence that has been awarded by the European 
Commission to the Department of Sociology and Economic Law of the University of Bologna.  
A Jean Monnet Centre of Excellence is a focal point of competence and knowledge on 
European Union studies. It is awarded to outstanding research groups that have a visible 
societal impact and do pioneering research at international level.    

 

 

Register here   
https://eventi.unibo.it/jm-short-courses    

 

 

If you have any question regarding the Short Course, please feel free to contact:  
Dott.ssa Beatrice Bertarini (beatrice.bertarini2@unibo.it)   

 

Visit our website:   
https://site.unibo.it/digi-consme/en   

 

 

Kind regards,    
Digi-ConSME   
Prof. Emanuela Carbonara 
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